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CHOICE OF ATTRIBUTES FOR HOSTEL COMPETITIVE ANALYSIS 

The article is devoted to the consideration of approaches to competitive analysis 

for a particular place of accommodation – hostel. It is shown that the segment of hostels 

among the collective place of accommodation is growing dynamically, the competition 

among the players increases. This leads to the need to develop a competitive strategy 

and search for sustainable competitive advantages. As an object of research and devel-

opment of attributes for the construction of competitive profiles the hostel was selected. 

It is shown what results the construction of competitive profiles gives and how these re-

sults can be used in the development of competitive strategies. It is concluded that the 

competitive analysis, taking into account the reasonable choice of parameters for evalu-

ation, will contribute to the delelopment of value for the consumer. 

Keywords: competitive profile; competitive advantage; place of accommodation; 

strategy analysis; hostel. 
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 60 % [8].  

      Hostelworld.com 
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  Booking.com   46  [15]. 
 

 1 

  
, 

 

  
, . 

  

 , . 

Irkutsk City Lodge 8,9 97 350 

Rolling Stones Hostel 9,7 45 560 

Hostel Discover Siberia 9,7 24 500 

52°17' Travelcenter & Guesthouse 9,7 239 600 

Z Hostel 9,7 56 480 

Reshetnikov Hostel 8,6 87 400 

Irkutskie Berega 8,7 19 400 

Hostel 3952 7,9 37 500 

Super Hostel 8,6 9 450 

Baikal Hostel – – 600 

Montana Hostel 8,9 211 550 

Viva Hostel – – 400 

Tolik Hostel 7,7 9 450 

WAnna Sleep Hostel – – 400 

Krow Hostel 6,6 3 500 

Marco Polo Hostel – 9 500 

The Best Hostel 8,5 64 600 

 

 ,  ,     -
 ,      [10].    

  ,  ,  ,   
 ,      .  

  ,      ,   
,          -

    [9].   ,  
,     ,   ,     



36 

         
,         .  

 ,   ,    
(       ),    -

       , 
    .       -

, ,     (    -
).      - , . . -

      ,    -
,     .     . 

 ,   , , .   
  ,   ,  

     . 
  ,      -

     ,       
.     -     

 ,  ,      -
  .       -

    .  
   ,   -

  ,  ,   , 
  ,      ,  
   .    , , 

       [5].   
      -

      , . .  
  [17].  ,   -

         
   .   -

     .   
        .  

,       -
  ,      (  , 

 ,    . .).    
        -
 .  

       
      .  

  –   « »  ,   
 .      

         
      ,  , 
      -
,      - ,  



37 

    .   -
    . 2.  

     –    -
   ,    –   

 [1].      [11]: 

1.    . 
2.     . 
3.  . 
 

 
. 2.     [14] 

 

     ,    
   ,     -
     - .  

        
        [1]. 

         
  .       : 

–    ,    ; 
–    :      -

 ,    ,    ,  ? 

       
 .    : 

1.     ( ). 
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3.   OTA (online travel agency): booking.com, hostelworld.com, 

hostelbookers.com, tripadvisor.ru. 
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